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NASA Graphics Standards Manual, Danne & Blackburn, 1976 
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Contact the NASA Graphics Coordi- 
nator for advice and counsel on 
problems related to reproducing the 
NASA logotype at large sizes. 



NASA Graphics Standards Manual, Danne & Blackburn, 1976 




NASA 

National 

Aerorautics and 
Administration 


A guide to 
NASA Centers 
and projects 
in progress 


Cover Design: 
Leaflets & Folders 


ahead so that a coordinated family 
look might emerge. 


In the demonstrations below, note that 
all examples incorporate the NASA 
logotype and identification but 
maintain their basic simplicity. The 
proper coordination of type, photog- 
raphy and illustration will ensure that 
small covers have the impact of 
larger pieces. 


Covers for small-scale publications 
should be thought of as posters in 
miniature. Because of the small 
amount of space, the designer should 
attempt to reduce the number of com- 
petitive elements and to strive for 
simplicity. This will require the coop- 
eration of editorial colleagues so that 
the cover can be clear, direct and 
attractive. 


When brochures are to be published 
in a series, it is advisable to plan 


Space Shuttle 


NASA 


Apollo-Soyuz 


NASA 


Skylab 


NASA 
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KFC Corporate Identity Standards, 1992 






Buckets and 
Bucket Lids 


/ The KFC packaging system includes 
/ buckets and lids in two sizes, large 
/ and small. All buckets show the KFC 
J Speedmark in KFC Red and KFC Blue 
j (see note). Bucket lids show the KFC 
/ Speedgraphic <a lock-up of the 
I Speedhars anil the KFC logotype) 


j in KFC Fed and the Colonel Sanders 
Image in KFC Blue 
/ NOTE; A special version of 'the 
/ KFC Speedmark is used on all 
/ KFC packaging. 7 bus version 
j omits the blue drop shadows on 
j the KFC logotype and Speedhars. 


Bucket Lid 
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1 Preferred One Color 
KFC Blue Positive 
Version 


2 One Color KFC Red 
Positive Version 


3 One Color black 
Positive Version 


l 



4 One Color 
Reverse Version 

5 One Color 
Reverse Version 

6 Otie Color 
Positive Version 



7 Allow a minimum 
dear space between 
the Colonel Sanders 
Image and other 
graphic elements. 
The minimum clear 
space is equal to 
one quarter of the 
height of the Colonel 
Sanders Image. 

S Do not reduce the 
Colonel Sanders 
Image smaller than 
7mm high. 
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Helsingin kaupungin Fyysinen 

liikennelaitos yrityskuva 



Helsinki City Transport Visual Standards, 1986 



Helsinki City Transport Visual Standards, 1986 


Helsingin kaupunki 
liikennelaitos 


* 


Almex-tyyppiset 
10 matkan liput 
alennussarjaliput 
Matkailijalippu 

1.2.1986 


1 ( 1 ) 


Sarjaliput painetaan pMsSfintoisesti 
kaksivarisinS. Varsinainen informaatio 
painetaan mustalla. Lipuissa kaytetaan 
taustavarina koodivaria: aikuisten lipun 
koodivari on vaaieansininen PMS 278, 
lasten lipun koodivari on vaaleanvihrea 
PMS 367 ja alennuslippujen koodivari 
on oranssi PMS 1 65 ja/tai harmaa 
PMS 443. Matkailijalipun koodivari on 
PMS yellow. Vuosiluku painetaan lip- 
puihin taustavarilia, 30%pisterasteri, 
jonka linjatiheys on 25.5 linjaa/cm. Eia- 
keiaisten 65-lipussa numerot ’65’ pai- 
netaan oranssilla. 






N9 152503 


10 matkan 
lippu, aikuiset 


rO 


J resors rabattbiljett 

041/85 


ta 


:iBSr 




N2 053753 


10 matkan 
alennuslippu 


IftO 


■jrt matkan lippu 
IU resors biljett 
Lapset 7-16 v 
Barn 7-16 &r 022/85 



N2 001003 


10 matkan 
lippu, lapset 


ilennuslippi 
/ resors rabattbiljett 

6jlr 042/8 


N2 126350 


10 matkan 
alennuslippu 
65 v &r 



Pysakkikilpi 

Raitiovaunutunnus 


Pysakkikilpi 

Suuntakilpi 


Helsingin kaupunki 
liikennelaitos 


1.2.1986 


2 



3HEJ 


3HEJ 
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Envelopes & Mailing Labels 


Envelopes 

On the standard #10 envelope a 
pin dot is engraved in PANTONE* 
423 C Gray to indicate the start- 
ing point of a typed address, 13 
line spaces from the top and 12 
picas in from the left edge of the 
envelope. 


The paper stock for standard 
envelopes is Crane’s Crest, 100% 
cotton recycled fiber paper. White 
Wove, Sub. 24. 

Measurements provided for the 
standard #10 envelope also apply 
to window envelopes. Window 
envelopes are usually printed 
offset, rather than engraved. 


Window envelopes can print on 
any untextured bond paper that 
matches Crane’s Crest in color. 
Both standard and window 
envelopes have pointed flaps. 

Mailing Labels 

A pin dot is printed in PANTONE® 
423 C Gray on the mailing label, 
again indicating the starting 


point of a typed address, 8 line 
spaces from the top and 12 picas 
in from the left edge of the label. 

Use 10 point, 12 pitch Prestige 
Elite for all typed information. 

Mailing labels print on Starliner 
Coated Litho, Natural, #80. 


12p 



Mailing Labels 
5.5x3" 
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Business Cards 


As shown in the examples below, 
the standard Knoll business card 
is modified slightly to accommodate 
varying amounts of information. 

For the standard and bilingual 
cards, examples on the left show 
the optimal typographic situation. 
Examples to the right show how 
to accommodate longer address 


or title information. For example, 
the title on the second bilingual 
card was reduced from 9/11 pt. 
to 7/8 pt. type. 

The top of the logotype and the 
cap height of “The Knoll Group” 
always align, except in cases 
where the associate’s job title is 
more than two lines long. 


Always leave 7 points of addition- 
al space after the title, before 
“The Knoll Group,” so that there 
are 18 points from baseline to 
baseline. 

A second address may be useful 
for developing business in some 
countries, and can be used as 
shown below. 


If a second address is used, it 
appears on the back of the card, 
aligning horizontally with the 
address on the front. 

In all cases the associate’s name 
sets 7.5/11 pt. Helvetica Heavy. 

The paper stock for business 
cards is Crane’s Parchment, 
White, Sub. 67. 


Standard Business Cards 


Bilingual Business Cards 


Business Cards with 
Second Address, 
Front and Back 


12 P 



12 P 
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Proposals 


Page Format 




A Sales Proposal Reference Man- 
ual has been developed to assist 
Knoll sales and dealer personnel 
in preparing bid proposals for cur- 
rent and prospective customers. 

Most questions about Knoll -who 
we are and what we do-are an- 
swered in the manual. This infor- 
mation can be used exactly as it is. 


copying sections that respond to 
the customer’s proposal outline, 
or it can be edited, sections com- 
bined and /or words or references 
inserted to tailor information to a 
specific customer. Sample letters 
are also included in the manual. 

The manual is available on disk 
for both DOS-based (IBM and IBM 


compatible) and Macintosh 
systems. For a copy, contact the 
K noil Comm unicat ions De part - 
ment. 

Text aligns flush left in the second 
column, set in 11/13 pt. Monotype 
Bodoni Book, to a five column 
fine length. Numbers and capital 
letter abbreviations are reduced 


one point. Headings and subhead- 
ings set 10/13 pt. Helvetica Heavy. 

The section reference appears at 
the top of the page, flush left in 
the first column. Headings align 
flush left with the text, positioned 
at the top of the page, full line 
spaces follow subheadings and 
paragraphs. 



54 



Planning Guides 


Intoduetion and 
Section Dividers, 
Page Format 


Planning guides use the 8.5 x 11" 
vertical three column grid shown 
below, rather than the standard 
six column grid. (Note that the 
example below shows a left hand 
page. The grid is flopped for right 
hand pages, as shown on page 56.) 


Introductory pages and pages 
separating sections use the second 
and third columns for text. The 
text sets flush left in 14/20 pt. 
Monotype Bodoni Book. 

Headings are also set in 14/20 pt. 
Monotype Bodoni Book, in all 
capital letters, and are positioned 
at the top of the page. 


Single line spaces follow headings 
and separate paragraphs. 

Graphics may also be used on 
these pages, as shown below. 
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Monotype Bodoni Book 


8 pt. with 1 0 pt. leading 

In outfitting the private offices, Bateman 
and her staff looked for desks and storage 
units that offered a high level of finish and 
detail. They also wanted the offices to inte- 
grate visually with the workstations and 
with the wood of the interior architecture 
and cabinetry. “Derby met our needs. We 
were impressed by the product’s aesthetic 
and attractive price.” Bateman described 
the need of the open office areas to reflect 
the straightforward, progressive atmos- 


9 pt. with 11 pt. leading 

In outfitting the private offices, Bate- 
man and her staff looked for desks 
and storage units that offered a high 
level of finish and detail. They also 
wanted the offices to integrate visually 
with the workstations and with the 
wood of the interior architecture and 
cabinetry. “Derby met our needs. We 
were impressed by the product’s aes- 
thetic and attractive price.” Bateman 


10 pt. with 12 pt. leading 

In outfitting the private offices, 
Bateman and her staff looked for 
desks and storage units that offer- 
ed a high level of finish and detail. 
They also wanted the offices to 
integrate visually with the work- 
stations and with the wood of the 
interior architecture and cabinet- 
ry. “Derby met our needs. We were 


11 pt. with 13 pt. leading 

In outfitting the private offices, 
Bateman and her staff looked 
for desks and storage units that 
offered a high level of finish 
and detail. They also wanted 
the offices to integrate visually 
with the workstations and 
with the wood of the interior 


abcdefghijklmn 

opqrstuvwxyz 

ABCDEFGHIJ 

KLMNOPQRS 

TUVWXYZ 

1234567890?!, 
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Air Canada Corporate Graphics & Design, Air Canada Corporate Design Committee, c. 1980 



AIR CAI\ 


1 PLACE VILLE-MARIE, MONTREAL. Pj 
I PLACE VILLE MARIE, MONTREAL 10 


August 5, 1983 


\ 


Mr. D. Ichiyama 
Associate Professor 
Department of Creative Ai 
Purdue University 
West Lafayette, Indiana 
U.S.A. 47907 


Dear Professor Ichiyama, 

Mr. Taylor has passed al 
of Air Canada's Corporati 

Enclosed Is a copy of oui 
requested. I hope you a 
example of design managi 


Yours sincerely, 

4 




J.M. McAusTane 
Director - Linguistic Af 1 
Secretary - Corporate DeS 
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Air Canada 

Stationery / 
Forms 


Fournitures 
de bureau 
et imprimes 
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blad B- 1-1 

Uit gave : 

Handleiding 
ptt bedrijfsstijl 


Basiselementen: lettertype 
Univers 65 met spatieringssysteem 
en interlinie 

79.08 

ji 1 . 

© 1979 
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Basiselementen, spatieringssys- 
teem en interlinie . 

De gebruikte letters binnen de 
gehele ptt-bedri jfsstijl bestaan 
uit het lettertype Univers 65 en 
55. Voor alle logo's (ptt post, 
ptt telecommunicatie e.d.) wordt 
alleen Univers 65 in onderkast 
gebruikt. Zie blad B-2-1 t.e.m. 
B-2-6 en B-2-7- (Onderkast = de 
'kleine' letter uit het alfabet, 
kapitaal = de hoofdletter uit het 
alfabet . ) 

Univers 55 wordt alleen gebruikt 
voor tekst in drukwerk. 


Deze pagina gee ft het 
spatieringssysteem veer zoals dat 
moet worden gebruikt voor de 
samens telling van de logo's voor 
de ptt-divisies . 

Iedere letter binnen dit systeem 
heeft een vaste witruimte, letter 
+ witruimte noemen we letter- 
blokje. 

Dit spatieringssysteem is ontwor- 
pen om een gelijkmatig letter- 
beeld te krijgen, dat in alle ptt . 
uitingen hetzelfde is. 

Het gebruik van het spatierings- 
systeem werkt als volgt : de 
letters worden langs de stippel- 
lijnen uit het moedervel gesneden 
waardoor eerder genoemd letter- 
blokje ontstaat. 



Door de letterblokjes tegen 
elkaar aan te schuiven en aan de 
onderkant gelijk te houden, ont- 
staat het vereiste letterbeeld 
(zie tekening a). 

Bij 2 of meer regels dient de 
linkerzijkant van de eerste . 
letterblokjes ook in een lijn te 
liggen (zie tekening b). 


Binnen dit spatieringssysteem is 
een vaste interlinie ingebouwd 
(interlinie = de witruimte tussen 
de regels). De interlinie ver- 
krijgt men door de letterblokjes 
met hun bovenkant tegen de onder- 
kant van de bovenliggende regel 
te schuiven (zie tekening b en 
blad D— 1 — 1 voor gebruik van ver- 
schillende corpsen (corps = 
lettergrootte ) . 
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Voor binnen- en buitenbelettering 
wordt een beperkt aantal formaten 
van letters toegepast, nl. 
letters met een x-hoogte van 5 mm, 
li mm, 10 mm, 15 mm, 25 mm en 
HO mm. 

Deze reeks wordt voor 
grootschalige beletteringen 
vertienvoudigd. 


x-hoogte 25: 

9e regel lijnt met 6e regel x - l 
He regel lijnt met 2e regel x - 1 

x-hoogte Ho : 

H6e regel lijnt met 25e regel x - 



Verhouding 

x-hoogte 5 : x-hoogte : interlinie =4:5 

Dit levert de volgende formaten 


3e 

regel 

lijnt 

met 

2e 

regel 

X 

- 

10 

op: 





He 

regel 

lijnt 

met 

3e 

regel 

X 

- 

li 






4e 

regel 

lijnt 

met 

2e 

regel 

X 

- 

15 

x-hoogte 

5 

mm 

- interlinie 

6,25 

6e 

regel lijnt 

met 

2e 

regel 

X 

- 

25 






9e 

regel 

lijnt 

met 

2e 

regel 

X 

- 

Ho 

x-hoogte 

li 

mm 

- interlinie 

9,35 

lie 

regel lijnt 

met 

2e 

re gel 

X 

- 

50 






l6e 

regel 

lijnt 

met 

2e 

regel 

X 

- 

75 

x-hoogte 

10 

mm 

- interlinie 

12,50 

x-hoogte r 

Ji : 







x-hoogte 

15 

mm 

- interlinie 

18,75 

5e 

regel 

lijnt 

met 

He 

regel 

X 

_ 

10 

x-hoogte 

25 

mm 

- interlinie 

31 ,25 

3e 

re gel 

lijnt 

met 

2e 

regel 

X 

- 

15 






lie 

regel 

lijnt 

met 

He 

regel 

X 

- 

25 

x-hoogte 

HO 

mm 

- interlinie 

50 

17e regel 

lijnt 

met 

He 

regel 

X 

- 

HO 






lie 

regel 

lijnt 

met 

2e 

regel 

X 

- 

75 

x-hoogte 

50 

mm 

- interlinie 

62,50 

x-hoogte 

10: 







x-hoogte 

75 

mm 

- interlinie 

93,75 

He 

regel 

lijnt 

met 

3e 

regel 

X 

_ 

15 






6e 

regel 

lijnt 

met 

3e 

regel 

X 

- 

25 

Bij combinatie 

van verschillende 

5e 

regel 

lijnt 

met 

2e 

re gel 

X 

- 

Ho 

formaten 

tekst 

is van belang dat 

l6e 

regel 

lijnt 

met 

3e 

regel 

X 

- 

75 

deze tekst met 

een zekere regel- 
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<te- 
alfabet ; 


let 


ter ui.t het 


kapitaal = de hoofdletter uit het 
alfabet ) . 

De logo's zijn opgebouwd volgens 
het spatieringssysteem zoals 
beschreven op blad B-1-1. 
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CD 
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zaken, zie blad B-2-6), 


r% 



logo ptt 


post kan 


wo 


dea t oe- 
kleur 


gepast in zwart, de divisie 

1 = rood) en diapositief (= witte 
letters op een rood fond). Voor 
uitzonderingssituaties is een 
afwijkende versie beschikbaar 
(zie blad B-2-8) . Indien een 
versie moet worden gebruikt die 
niet in dit handboek voorkomt 
dient contact te worden op- 
genomen met de PTT-DEV. 
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The consistent use of a supporting type 
style can serve to strengthen and reinforce 
the impression of American Motors visual 
communications. 

Helvetica, used throughout this manual, is a 
sans serif type face available in hand set, 
phototype, and linotype. 

It is the recommended type style for general 
use (i.e., body copy, headlines, address 
lines, etc.), and it is particularly compatible 
with the keystone element of identification, 
the corporate signature. 


American Motors Corporate Identity Standards, 1972 


Basic Usage 


1/09 


Supporting Typography 




Intermixing of Helvetica with other type 
styles should be avoided. If Helvetica type 
is judged to be inappropriate to a particular 
communication, use of other type styles is 
permissible in text (logotype must remain as 
per the approved design). Sans serif faces 
are recommended for their more 
contemporary, precise appearance. 

It is important that all supporting typography 
be employed in upper and lower case. The 
consistent use of upper and lower case 
typography will enhance a distinctive visual 
style for the company while offering greater 
legibility and compatibility with the 
corporate signature. 


An effort should be made to set Helvetica 
type flush left and ragged right and 
positioned in alignment with other visual 
elements. This practice will impart an 
uncluttered, contemporary and systematic 
appearance to the company’s printed 
materials. 






Single Color Usage 



Preferred 


Preferred 


Preferred 


Acceptable 


Unacceptable (weak color) 


Unacceptable (weak color) 
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Basic Usage 

Corporate Colors 



American Motors FI 
American Motors FI 
American Motors FI 
American Motors FI 

American Motors FI 
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POCZTA POLSKA, 


The President and Trustees ot 
The Museum of Modern Art 
request the pleasure of 
your company at the 
Members' preview of the exhibition 
The Art of The Real: USA 1948-1968 
on Tuesday. July 2 
from 11 a.m. to 11 p.m. 

Present this invitation at the door. 

It admits two. 


Wednesday, January 24, 11 a.m. to 11 p.m. 
11 West 53 Street, New York. 


All galleries will be open 

including the exhibition of 

The Sidney and Harriet Janis Collection, 

A Gift to The Museum of Modern Art. 


Present this invitation at the door. 
It admits two. 


Invitations for exhibitions and film show- 
ings. 


The President and Trustees of 
The Museum of Modern Art 
request the pleasure of your company 
at the Members’ preview of the exhibition 

WORD AND IMAGE 

Posters and Typography from 
the Graphic Design Collection of 
The Museum of Modern Art, 1879-1967 


Jan Lenica: Graphics and Film design 


The Poison Pen 


Viperous drawings by 
R. 0. Blechman 
William Charmatz 
Seymour Chwast 
Jules Feiffer 
Jean Michel Folon 
David Levine 
Jerome Snyder 
Edward Sorel 
Roland Topor 
Tomi Ungerer 


You are cordially 
invited to 
the opening 
Thursday evening 
November 18th 
5:30 to 7:30 p.m 


You are cordially invited to 
the opening Friday evening March 31 
5 PM to 7 PM 

Three Films will be shown at 
7 PM in the Amphitheatre 


United States Information Agency Design Manual, Michael Gold Design, c. 1970 





United States Information Agency Design Manual, Michael Gold Design, c. 1970 



